“La vostra naturalista di fiducia”




ABOUT ME

| hold a degree in Natural Sciences, a Master in Wildlife Conservation & Managemen -
Degree in Biodiversity Conservation, with a focus on science communication.
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SOCIAL MEDIA

Main content formats:

e Short-form videos about wildlife, ecology, animal behaviour and conservation;

e [nstagram carousels exploring environmental issues, species and ecosystems;

e Wildlife facts and natural history storytelling;

e Content about conservation projects, protected areas and responsible tourism;

e [ravel diaries and live coverage from wildlife expeditions;

® Behind-the-scenes content documenting field activities, local guides and conservation
initiatives,

® [nterviews and collaborations with experts, organizations and professionals working in the
environmental and wildlife sectors;

e | ong-term post-trip content, including educational videos, photographs, travel recaps and
destination storytelling.

For each expedition, | develop content before, during and after the journey. This allows
me not only to promote the experience, but also to communicate the mission of the project,
highlight the work of local partners and explain the conservation value of the activities
included in the itinerary.




| collaborate with organizations and tour operators that share my comm|tmen.~},
tourism and community development.
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VIDE

Gorilla Conservation (Uganda) Rhino Conservation (Zimbabwe)
Link: https://vm.tiktok.com/ZGd9WPs7p/ Link: https://vm.tiktok.com/ZGd9WPs7p/
Grindadrap (Faroe Islands) Sloth Sanctuary (USA)

Link:_https://vm.tiktok.com/ZGd9W98sg/ Link:_https://vm.tiktok.com/ZGd9W98sqg/

har "';Eggp_,erience (Cabo Verde) Hippos Management (Colombia)
ok.com/ZGdIWFf3U/ Link: https://vm.tiktok.com/ZGd9WFf3U/
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Surplus Killing in Zoo (England)
Link: https://vm.tiktok.com/ZGd9WyuSN/

Camera Trap Setting
Link: https://vm.tiktok.com/ZGd9WUUcw/

Sleddog (Italy)
Link: https://vm.tiktok.com/ZGd9WjbAd/

: ~ Carcass Finding (Slovenia)
- Link: https://vm.tiktok.com/ZGd9WHNNp/
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All content 60 days v
Views Net followers Interactions
3,894,322 +1,682 106,150

55.8% followers
44.2% non-followers

Top locations

Countries Towns/cities

Italy
_=-.- " """ 91.8%

Switzerland
' 1.0%

Followers 60 days v

60,884

+2.8% since May 16

Gender ®

Women
e ——
Men
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Age range ®
® Women ® Men

13-17
0

18-24

.

25-34

S ———
35-44

61.4%

38.6%

1.3%

13.4%

38.6%

21.4%

13.5%

8.5%

3.3%

Viewer insights ©

Gender Age Locations

18 - 24
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Total followers

352,280

All time
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Gender Age Locations

Italy 97.3% >
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